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Reset, Reframe

About PRCA Malaysia

The Public Relations and Communications Association
of Malaysia (PRCA Malaysia) was formed in 1999 as a
formal association of consultants from specialist public
relations and communications firms as well as in-house
professionals in Malaysia.

Since its establishment, the industry has witnessed
tremendous changes in media usage and consumption,
particularly in the rise of digital communications and
social media. This has brought about the rapidly evolving
role of Public Relations beyond the traditional umbrella
of “"PR".

In line with the ever-changing marketplace, there is a
need for the industry to continually refresh and adapt
itselfto stay ahead. As such, PRCA Malaysia has changed

its name to the Public Relations and Communications
Association of Malaysia.

The Association encourages its members to meet

and freely discuss industry-related issues, such as
the development of professional standards, ethics,
qualification and the conduct of business.

On top of that, PRCA Malaysia is committed to implement
various professional upskilling and talent development
initiatives for the industry. Accordingly, our key events
such as the Malaysia PR Awards and Malaysia PR
Summit, are where the industry's brightest talents aspire
to shine.

PRCA Malaysia is a registered organisation with the
Registrar of Societies Malaysia.
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PRCA Malaysia is thrilled to announce the return of the
Malaysia PR Summit (MPRS) 2024, held in conjunction
with the Malaysia Public Relations Awards 2024. Now
in its 5th edition, this prestigious event is the ultimate
platform for knowledge sharing and staying ahead of
the latest trends in communications. It offers a rare
opportunity to engage in thought-provoking discussions,
exchange ideas, and collaborate with industry leaders.
The summit also welcomes the next generation of PR
practitioners, providing students aspiring to excel in
communications with invaluable insights and exposure.

The theme for this year's summit, “Communicating for
a Better Malaysia: Reset, Reframe, Reimagine.” reflects
the evolving role of communication in nation-building
and shaping a stronger, more unified Malaysia.

Reset: As we emerge from unprecedented global
challenges, it's time to reset the communication
landscape by re-evaluating the principles that guide our
industry. A focus on ethics, integrity, and transparency
will form the foundation for this new era, ensuring that
we build trust with stakeholders, the public, and the
media.

Reframe: In a world where narratives shape perceptions,
reframing how we communicate is crucial. This summit
will explore the power of winning narratives in the
marketplace and how the Malaysian media industry
can adapt to future opportunities and challenges. An
important roundtable will reimagine the future of PR and
communications, focusing on innovation, inclusivity,

and resilience.

AYSIA PR SUMMIT 2021
COMMUNICATING FOR A BETTER MALAYSIA:
“Reset | Reframe | Reimagine”
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Reimagine: Communications is not just about
storytelling; it's about creating impact. We will reimagine
how the profession can contribute to a sustainable future
by championing Environmental, Social, and Governance
(ESG) principles. With transparency and sustainability at
the core, we aim to align communication strategies with
global standards, fostering a responsible and forward-

thinking industry.

Panel discussions at the summit will delve into key
topics, including the Malaysian Media Industry of the
Future: Opportunities & Challenges, and the role of
Public Relations in Building Resilient and Future-ready
Practice and Profession. There will also be a focus
on sustainability and ESG, establishing a compelling
case for integrating these crucial elements, including
ethics and integrity into communication practices and
strategies.

In this rapidly evolving landscape, communications will
play a fundamental role in shaping a better future for
individuals, communities, society, and the Nation.

Join us as we Reset, Reframe, and Reimagine a better
Malaysia—one story at a time.




“The Malaysia PR Summit 2024 -
Communicating for A Better Malaysia”

Welcome to the Malaysia PR Summit (MPRS) 2024,
a gathering that marks a significant milestone in our
journey as an industry and as a nation. With the theme
“Communicating for a Better Malaysia: Reset, Reframe,
Reimagine,” this year's summit is not just a meeting of
minds, it is a call to action. It invites us to reflect on the
state of our industry, tackle its challenges, and envision
a future where communication shapes a stronger, more
cohesive Malaysia.

This summit comes at a defining moment for public
relations and communication in Malaysia. Our industry,
despite its undeniable impact, stands at a crossroads —
often misunderstood, underestimated, and reduced to a
reactive function rather than recognised as the strategic
powerhouse it truly is. Many still see PR practitioners
as playing a supporting role in crisis solving rather than
as strategic partners and architects of narratives and
influencers of perceptions. This limited understanding
diminishes the vital role we play in shaping trust, driving
progress, and building meaningful connections.

Born out of necessity, this summit is a rallying call
to confront the challenges we face as a profession.
Misperceptions, fragmentation, and systemic hurdles
demand collective action and innovation. How do
we unite an industry fragmented by competition and
transactional relationships? How do we address
unethical procurement practices and reshape PR's
image as indispensable to success? Together, let us
redefine our profession and unlock its full potential to
drive meaningful change.

The challenges we face are real. Fragmentation
continues to divide us, while outdated views reduce our
value, overlooking its ability to influence change and
foster trust. The rapid rise of digital transformation and
social media further complicates our ability to manage
narratives effectively, while unethical online practices
cast shadows on the profession. Tight budgets and
limited resources constrain practitioners' ability to
upskill in critical areas like ESG and digital strategy,
leaving many unprepared to meet the demands of a
rapidly evolving landscape.

Yet, within these challenges lies opportunity. This summit
is a platform to bridge divides, confront systemic issues,
and redefine our purpose as anindustry. Together, we can
align our collective vision, advocate for ethical practices,
and invest in the skills needed to adapt to a changing
world. By facing these realities head-on, we can reset
the foundations of our profession, reframe its value in
the eyes of stakeholders, and reimagine a future where
public relations is recognised not just as a profession,
but as a catalyst for meaningful, sustainable change.
Let this summit be the starting point for transformation,
innovation, and unity. Amid these challenges, we hold
this summit to reset our focus, reframe our strategies,
and reimagine the future of our industry. This is a space
for dialogue, knowledge-sharing, and solutions—a
platform to reconnect and rebuild as a collective force.




Reset, Reframe, Reimagine

The theme of this summit, “Communicating for a Better
Malaysia: Reset, Reframe, Reimagine," captures our
shared vision to elevate the public relations profession
to new heights. It begins with a call to ‘Reset’ — to rethink
the principles that guide us and embrace ethics, integrity,
and transparency as the foundation of a stronger, more
trustworthy industry. These are not mere ideals; they are
imperatives to enhance confidence in and reinforcing
our role as stewards of truth and accountability.

To 'Reframe’ is to adapt to today's realities where,
storytelling shapes perceptions and influences
behaviours. Whether crafting compelling narratives or
embedding sustainability and ESG into our strategies,
reframing communication means evolving with
purpose, ensuring our messages resonate deeply
and authentically. ‘Reimagining’ the future is the final
step—moving beyond stories to create tangible impact.
It challenges us to envision how our work can shape
sustainable futures, build resilience, and align with global
standards, keeping our profession a transformative
force for good.

This summit embodies our shared ambition, offering
thought-provoking discussions and insights to navigate
the rapidly changing communication landscape. From
exploring the media industry's future to uncovering the
power of sustainability and ESG, we focus on strategies
that drive progress. At its heart, public relations is about
connection — uniting practitioners under a shared
purpose, breaking silos, and fostering collaborations
that endure beyond these sessions. Together, we
reaffirm our commitment to shaping a profession rooted
in trust, innovation, and a better Malaysia.

The success of this summit is a testament to the
unwavering dedication of the MPRS Committee and
the invaluable support of our partners, sponsors, and
contributors. To the Committee members, your hard
work and passion have brought this vision to life—thank
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you for making this Summit an extraordinary success.
A special thanks to our Supporting Partner, Sarawak
Tourism Board, our Newswire Partner, Media Outreach
Newswire, and Grab Malaysia, our Silver Sponsor, whose
contributions have been pivotal in shaping this event.

Our gratitude also extends to our international partners
— International Association of Business Communicators
Asia Pacific Region (IABC), represented by its Regional
Chair, Mr. Ross Monaghan, who journeyed from Australia
to enrich our Fireside Chat on Al: Reimagining the World
of PR and Communications; the World Communication
Forum Association (WCFA); and the Public Relations
Global Network (PRGN). Your collaboration reinforces
Malaysia's prominence on the global stage. A heartfelt
appreciation goes to PRactitioners Malaysia for
standing alongside us in our shared mission to elevate
this industry.

As we gather for the Malaysia PR Summit 2024, let us
embrace our roles—not just as practitioners, but as
storytellers, bridge-builders, and advocates for trust and
integrity. Together, let's reset, reframe, and reimagine
a future where every story inspires trust, and every
message drives progress.

Thank you for being part of this journey. Here's to a
transformative summit and a brighter tomorrow!

Warm regards,

Prof. Hj. Mohd Said Bani C.M. Din
President, PRCA Malaysia




Prof. Hj. Mohd. Said Bani C.M. Din Lydia Chia Su Ching

President Vice President
bzBee Consult Sdn Bhd Roots PR Sdn Bhd

David Lian Andy See Teong Leng

Executive Committee Member Executive Committee Member
Zeno Group Perspective Strategies
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Stefanie Braukmann Crystalbelle Lau
Honorary Secretary Honorary Treasurer
Strategic Public Relations Vox Eureka

Yan Lim Marzura Abdul Malek Tammy Toh
Executive Committee Member Executive Committee Member Executive Committee Member
loli Communications (Non-Consultant) (Non-Consultant)

Taylor's University CIMB Bank Berhad
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Leadership Panel Discussion With Corporate Rep

mmm  Communicating For A Better Malaysia:
Winning Narratives For The Marketplace

11:00 am - 12:00 noon

Moderator

- Andy See

- Founder & Managing Director,
Perspective Strategies

Andy is the Founder and Managing Director of Perspective Strategies, a strategic communications consultancy established
in 2006 and a member of PRGN and PRCA Malaysia. He is an Adjunct Professor at Taylor's University and the Immediate Past
President of PRGN. With expertise in strategic communications, corporate reputation, and stakeholder engagement, Andy has
worked across industries such as oil & gas, banking, and FMCG. He also founded the Communications Leadership Academy,
focusing on leadership-driven communication solutions, and has extensive experience in coaching government leaders and
CEOs. Aformer consultant at Edelman and The Boston Consulting Group, Andy holds a degree in Business Administration from
Universiti Utara Malaysia and contributes thought leadership on PR and communications.

Panelist

Prof Ong Kian Ming

Pro Vice-Chancellor - External Engagement,
Taylor's University

Professor Dr. Ong Kian-Ming is the Pro Vice-Chancellor for External Engagement at a Taylor's University (effective June 2024)
and Senior Adviser to Global Counsel, an international advisory firm. He serves on the Board of MIDA and advises organizations
including the Malaysia China Chamber of Commerce, Federation of Malaysian Manufacturers, Selangor Digital School, and the
Danish Chamber of Commerce. A former Deputy Minister of International Trade and Industry and two-term MP (2013-2022),
he holds a PhD from Duke University, an MPhil from Cambridge, and a BSc from LSE. Previously, he worked as a lecturer,
researcher, and consultant with the Boston Consulting Group.




Panelist

Lina Tan

Managing Director & Founder,
RED Communications

Lina Tan is the founder of Red Communications, established in 1999, a leading production company behind award-winning TV
shows like 3R (Respect, Relax, Respond), Impian Illyana, and Oh My English! She has collaborated with Disney, Discovery, and
National Geographic on original and localized content. In 2004, she launched Red Films, supporting Malaysia's new wave of
filmmakers, and in 2009, she founded 3R Media to empower women through media, recently winning the 2024 UN Women
Malaysia WEPS SME Champion award. A co-founder of Suatukala, she fosters creativity among youth and arts communities in
Langkawi. Lina has been recognized as one of Prestige magazine's 100 most influential women and has won multiple awards,
including the 2024 UN Women Leadership Commitment Prize.

Panelist

Dato’ Charon Wardini Mokhzani

Chairman
EXIM Bank Malaysia

Dato’ Charon Wardini bin Mokhzani is the Chairman of the Export-Import Bank of Malaysia Berhad and has held key roles,
including Group Managing Director of Malaysian Industrial Development Finance Berhad and Managing Director of the
Khazanah Research Institute. Previously, he served as Deputy CEO of CIMB Group, CEO of CIMB Investment Bank, and Chairman
of CIMB-Principal Asset Management. A lawyer by training, Dato' Charon was Managing Partner at Zaid Ibrahim & Co, where
he grew the firm into Malaysia's largest law practice. He serves on multiple boards, including Yayasan Tuanku Fauziah and the
Kuala Lumpur Business Club, and is involved in advisory roles for national education and industrial plans. Dato’ Charon studied
at Oxford and SOAS, is a Chartered Banker, and frequently speaks on economics and finance topics.




Media Industry Roundtable With Top Media

I The Malaysian Media Industry Of The Future:
Opportunities And Challenges

12:00 noon - 1:00 pm

Moderator

Shazmin Shamsuddin

Head of Podcast,
Big Boom Media Sdn. Bhd. (Scoop.My)

Shazmin Shamsuddin is an accomplished broadcaster, podcaster, writer, editor, and content creator with extensive experience
across Malaysia's leading media platforms. She has hosted and produced notable shows, including The Mix Breakfast on
MIXFM, The Lite Breakfast Show on Astro Radio, and The Bigger Picture on BFM. Currently heading podcasting initiatives at
Big Boom Media, Shazmin previously served as Editor for Culture & Lifestyle and Head of Podcasting at TheVibes.com. Armed
with a BA (Hons) in English Literature from Acadia University, she specializes in interviews, event hosting, and developing
creative content. Bilingual in English and Bahasa Malaysia, Shazmin is passionate about storytelling and fostering engaging
discussions across various media formats.

Panelist

Ashwad Ismail

VP, Editor-in-Chief,
Astro AWANI

Ashwad Ismail, Editor-in-Chief of Astro Awani, is an award-winning journalist and media professional wi e
experience transforming Malaysia's media landscape. A graduate of the Malaysia Institute of Integrative Medla he has led
Astro Awani to become Malaysia's most trusted news brand for seven consecutive years. Renowned as the youngest Editor-in-
Chief in Malaysia, Ashwad has championed storytelling and innovation, earning recognition such as the 2024 Asia’s Best Al
in the Newsroom award. A Senior Fellow at the Lee Kuan Yew School of Public Policy, he is dedicated to advancing impactful
leadership and regional development.




Panelist

Pinn Yang

Co-Founder,
Good Foodie Media

PinnYang is the ary CEO and co-founder of Good Foodie Media, a rapidly expanding homegrown media empire with over
100 million monthly viewers across 18 media titles in six Southeast Asian countries. He was also named TikTok Shop Creator of
the Year 2024 for his innovative and viral content. His extensive work experience in the digital media industry began at WeChat
Malaysia, Tencent where he worked on a food app before pivoting to his passion for food blogging.

Panelist

Shannon Teoh

Malaysia Bureau Chief,
The Straits Times

PinnYang is the visionary CEO and co-founder of Good Foodie Media, a rapidly expanding homegrown media empire with over
100 million monthly viewers across 18 media titles in six Southeast Asian countries. He was also named TikTok Shop Creator of
the Year 2024 for his innovative and viral content. His extensive work experience in the digital media industry began at WeChat
Malaysia, Tencent where he worked on a food app before pivoting to his passion for food blogging.




rship Panel Discussion With Corporate Rep

— Al: Reimagining The World Of PR And
Communications

2:00 pm - 2:45 pm

Moderator

Ross Monaghan

Regional Chair,
IABC

Ross is currently an academic at Deakin University, Australia, and serves as the Asia Pacific Region Chair for the International
Association of Business Communicators. He is a former Chief Executive Officer of Australia's Mobile Phone Industry Association
and has held senior public affairs roles in the telecommunications and mining sectors. He began his career as a journalist. He is
a proud and well-known advocate for the ethical and responsible work of professional communicators in business, government,
and NGOs. While he embraces the future and technological change, he believes there is much to be learnt from the past.

Moderator

Stefanie Braukmann

General Manager,
SPRG Malaysia

Stefanie is a seasoned corporate reputation expert with over 30 years of experience across Europe and Asia, including two
decades in Malaysia. She has delivered successful campaigns for global and local brands such as Nestlé, Unilever, Rolls-Royce,
EPF, and Grab, consistently achieving strong business results. As a former key advisor for EUROCHAM, she built strong ties
with associations and government agencies. Stefanie is also a board director of BCSD Malaysia, promoting sustainability, and
the Honorary Secretary of PRCA Malaysia, where she uplifts industry standards. Her career reflects a commitment to ethical
practices, stakeholder engagement, and driving positive change.
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mmm PR and Communications: Building A Future-Ready
3:50 pm - 4:40 pm And Resilient Practice And Profession

Jonathan Tan

Managing Director,
VoxEureka

Jonathan has a career spanning 18 years. After a decade at global networks WPP and Omnicom, he left to
establish VoxEureka in 2017 and subsequently, Vertixal in 2020. Jon has a proven track record of building
high-performing, award-winning agencies. These recognition include Agency of the Year awards from Provoke
Media, PRCA APAC, Advertising+Marketing Magazine, and the Public Relations Consultants Association of
Malaysia (PRCA). Under his leadership, VoxEureka has evolved from a fledging start-up into one of Malaysia's
most respected and admired integrated consultancies.

Moderator

Andy See

Founder & Managing Director,
Perspective Strategies

Andy is the Founder and Managing Director of Perspective Strategies, a strategic communications consultancy
established in 2006 and a member of PRGN and PRCA Malaysia. He is an Adjunct Professor at Taylor's University
and the Immediate Past President of PRGN. With expertise in strategic communications, corporate reputation,
and stakeholder engagement, Andy has worked across industries such as oil & gas, banking, and FMCG. He also
founded the Communications Leadership Academy, focusing on leadership-driven communication solutions,
and has extensive experience in coaching government leaders and CEOs. A former consultant at Edelman and
The Boston Consulting Group, Andy holds a degree in Business Administration from Universiti Utara Malaysia
and contributes thought leadership on PR and communications.

Shukreen Ma

General Manager, Corporate Communications,
Malaysia Airports Berhad

Born and raised in Kuala Lumpur, Shukreen Ma has worked in the fields of Broadcasting, Public Relations, =
Corporate Affairs, Strategic Communications and Culture Transformation across various industries over a span Panelist
of 20 years. She started out in broadcasting with Media Prima, before joining public relations consultancy, §
Perception Management. She spent most of her career in the PETRONAS Group of Companies, before leaving "
in 2018. She then led the Communications teams in Bursa Malaysia and Tenaga Nasional Berhad, and most 2 t,
recently, in Malaysia Airports in 2023. She is a rugby mum to two boys, and likes chips with her Netflix. ?a

Sherene Azli

Chief Marketing Officer,
KPJ Healthcare Berhad

Sherene's 30-year career spans impactful roles in telecommunications and government agencies, including
her transformative leadership as CEO of the Malaysia Healthcare Travel Council (MHTC), where she secured
Malaysia's position as the top global healthcare destination by volume in 2019. Passionate about education,
leadership, and volunteerism, Sherene aligns her efforts with KPJ Healthcare's values. Her accolades include
the 50 Outstanding Women in Healthcare Award, Outstanding Leadership in Healthcare Travel Award, and 30
Women Achievers and Leaders of Malaysia Award.

ions Industry Roundtable
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fEMIAE Newswire

The first global newswire
founded in Asia Pacific

Expert in press release distribution with an external
global network spanning over 150 countries and more
than 28 languages

Media OutReach Newswire is the only newswire that owns its distribution
network across 26 countries in Asia Pacific.

We are trusted by PR professionals and agencies, corporations, SMEs, and
government bureaus to deliver their corporate announcements across the world.

70,000 500+ 1,500

Media Titles News Trade Online Media
Categories Partners

Hong Kong Malaysia Singapore Taiwan Thailand

+852 3996 9730 +603 9213 1421 +65 6812 7821 +886 2.8729:2345 +66:2231 8289
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+84 24 3938 8738 +84 28 3554 2535 +86 195 187 46820 jp@media-outreach.com

vn@media-outreach.com vn@media-outreach.com cn@media-outreach.com pr_mor@prap.co.jp

@ Media OutReach Newswire o Media OutReach Newswire @ @mor_asia @ info@media-outreach.com



Event Programme

9.00 AM

Arrival of Guests

9.30 AM

Emcee opening remark and housekeeping

9.45 AM

Welcoming speech by President of PRCA Malaysia
Prof. Hj. Mohd. Said Bani C.M. Din

10.00 AM

Keynote Speech
Integrity In Communication: Shaping The
Narrative For A Transparent Nation

10.20 AM

Launch of

Ethical Standards Guideline: Rules Of Ethics
& Integrity In Public Relations

10.30 AM

Coffee break

11.00 AM

Leadership Panel Discussion
Communicating For A Better Malaysia :
Winning Narratives for the Marketplace
Moderator : Andy See

Founder & Managing Director, Perspective Strategies

Panellist : Dato’ Charon Wardini Mokhzani
Chairman Of EXIM Bank Malaysia

Panellist : Prof. Ong Kian Ming

Pro Vice Chancellor for External Engagement, Taylor's University

Panellist :LinaTan
Managing Director & Founder, RED Communications

15

12.00 NOON

Media Roundtable

The Malaysian Media Industry of the Future:
Opportunities and Challenges

Moderator : Shazmin Shamsuddin

Head of Podcast, Big Boom Media Sdn. Bhd. (Scoop.My)

Panellist :Ashwad Ismail
VP Editor-in-Chief, Astro AWAN/

Panellist :PinnYang
Co-founder, Good Foodie Media

Panellist : Shannon Teoh
Malaysia Bureau Chief, The Straits Times

1.00 PM

Networking Lunch

2.30 PM
Fireside Chat
Al: Reimagining the World of PR and
Communications
Moderator : Stefanie Braukmann
General Manager, SPRG Malaysia

Guest : Ross Monaghan
Regional Chair, IABC

3.15 PM

Tea break

3.30 PM

Communications Industry Roundtable
PR and Communications: Building a Future-
Ready and Resilient Practice and Profession

Moderator : Jonathan Tan
Managing Director, VoxEureka

Panellist :Andy See
Founder & Managing Director, Perspective Strategies

Panellist : Shukreen Ma
General Manager, Corporate Communications, MAHB:

Panellist : Sherene Azli
Chief Marketing Officer, KPJ Healthcare Berhad

4.40 PM

Special Announcement by PRCA Malaysia

4.50 PM

Closing Ceremony
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