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THE MALAYSIA PUBLIC RELATIONS SUMMIT 2017

 FOREWORD |

PRESIDENT’S MESSAGE

Welcome to The Malaysia Public Relations Summit 2017. We are delighted to host the third instalment of the Summit
which has become a premier platform for communication and media professionals to share valuable insights and to
hear from industry leaders on the lafest trends and developments that effect change in the business landscape.

The theme this year is “Communication Leadership — Building Winning Brands and Organisations in a Digital and
Disruptive Economy”. The growth of the internet and social media continue to drive innovation in how we engage
with our stakeholders and promote brand value. This year's programme will provide us with the opportunity to take a
deeper look at the success stories of brands and organisations that have won the hearts and minds of its stakeholders,
as well as gain o better understanding of the challenges and opportunities arising from the continually changing
digital landscape.

We are truly honoured to have Y. Bhg. Datuk Seri J. Jayasiri, the Secretary-General of the Ministry of International
Trade and Industry, as our Guest of Honour at The Malaysia PR Summit this year.

On behalf of the Public Relations Consultants’” Association of Malaysia (PRCA Malaysia), | would also like to express
our sincere appreciation to the speakers and panellists for their willingness to share their ideas and experiences that
will undoubtedly contribute to the growth of the knowledge pool of the industry.

Furthermore, we are also grateful to Telum Media for their support in being the Summit Sponsor of The Malaysia PR
Summit 2017. | wish to also record my sincere appreciation to the other sponsors and pariners of PRCA Malaysia for

their continuous support and contribution to the Association.

| would also like to extend my gratitude to the members of the Organising Committee and to acknowledge their efforts
in tirelessly planning and organising the Summit that we are all part of today.

Finally, to the delegates of Malaysia PR Summit 2017, thank you for your participation and support.

/ g .

Rozani Jainudeen
President, PRCA Malaysia
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ABOUT PRCA MALAYSIA

Founded in 1999, the Public Relations Consultants’ Association

of Malaysia (PRCA Malaysia) is an independent, non-profit
organisation representing public relations professionals either

working in-house or in consultancies.

PRCA Malaysia is dedicated to fostering public relations
excellence. The association serves as a platform for the
exchange of information and views, while striving to set the

standards for the PR industry. ,

PRCA Malaysia makes a difference by continuing to undertake
activities that would further promote the profession and the
industry, including training and talent development initiatives

whilst offering networking opportunities for its members. It is

also committed to develop young consultants and provide a

~nsTP | unified voice for practitioners.
BH I PRCA Malaysia abides by a code of conduct including
’ um ﬂm’"‘ professional standards, ethics, qualification and the conduct
—— | E‘J of business.
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ABOUT THE MALAYSIA PUBLIC RELATIONS SUMMIT

The Malaysia PR Summit is the flagship event for PRCA Malaysia. It focuses on key issues in relation to the practice,
purpose and process of Public Relations, Corporate Communications and Corporate Affairs, with its inaugural

conference having much success in 2012.

Returning this year in its 3rd edition, the PRCA Malaysia plays host once again at this coveted industry conference for

professionals in corporate communications and public relations.

This year's theme Communication Leadership - Building Winning Brands and Organisations in a Digital and Disruptive
Economy continues to focus on key issues, impact and changes in the area of strategic communications in Malaysia

and beyond.

Reputable speakers comprising the industry’s experts and leaders in Malaysia as well as across the region from

leading multinational and Malaysian companies will be sharing communication and leadership strategies that have

been instrumental in helping them build winning brands and corporate reputation. One of the forums will also include
a sharing of perspectives from the media, providing valuable insights into the communication strategies that disrupt

and thrive in the digital age.

The Malaysia PR Summit 2017 is presented by PRCA Malaysia and sponsored by Telum Media.

THE MALAYSIA PUBLIC RELATIONS SUMMIT 2017
ORGANISING COMMITTEE

From L-R (1¥' row): Susan Chee, Andy See Teong Leng, Annitha Anthony

From L-R (2™ row): Sarah Aiman, Kho Jiat Suan, Kek Jay Lyn
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THE MALAYSIA PUBLIC RELATIONS SUMMIT 2017
Connexion @ Nexus | Bangsar South| 10th August 2017, Thursday

8.00 am
9.30 am

9.50 am

11,00 am

11.30 am

3.00 pm

5.15 pm

5.30 pm

Registration

Welcome Remarks by PRCA Malaysia

® Rozani Jainudeen, President, PRCA Malaysia

Speech by Guest of Honour

* Y.Bhg. Datuk Seri J. Jayasiri, Secretary-General, Ministry of International Trade and Industry

FORUM 1:

Leadership & Communication - Building Winning Brands, Reputation and Organisations in a

Digital and Disruptive Economy

* Belinda Ford, Public Affairs and Communications Director — Malaysia-Singapore-Brunei
Region, The Coca-Cola Company

* Jean Loh, Corporate Communications Director, L'oreal Malaysia

* Spencer Lee, Head of Commercial, AirAsia Berhad

* Stephanie Caunter, Executive Director, Marketing & Communications, PwC Malaysia

Break

CASE STUDY 1:
New Public And The Future of Relations

* Prashant Kumar, Senior Partner, Entropia

Lunch : ot '

CASE STUDY 2:
The Eastern Promise - How China is Transforming Global Communications
* Carolyn Devanayagam, Head of APAC Corporate Practice, Weber Shandwick

CASE STUDY 3:
A Guide to Wining Micro Moments: Connecting with Customers in a Mobile World
* Nathan Bucholz, Industry Head, Google Malaysia

FORUM 2

Adapting to the Disruptive Media Landscape - A Media Perspective

* Y.Bhg. Datuk Abdul Jalil Abdul Hamid, Chief Executive Officer, The New Straits Times
Press Berhad

* Y.Bhg. Datuk Wong Sai Wan, Chief Operating Officer, Redberry Media Group

¢ Jahabar Sadiq, Founder, The Malaysian Insight

® Malek Ali, Founder & Managing Director, BFM Media

Closing Remarks by PRCA Malaysia

End
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GUEST OF HONOUR

Y.Bhg. Datuk Seri J. Jayasiri

Secretary-General, Ministry of International Trade and Industry

Datuk Seri J. Jayasiri is Secretary General, Ministry of International Trade and
Industry of Malaysia. He joined the civil service in December 1981 as Assistant
Secretary of International Affairs, Ministry of Primary Industries dealing with
international commodity issues. He later assumed the post of First Secretary in
the Permanent Mission of Malaysia in Geneva from 1988 to 1997 representing

Malaysia in the Uruguay Round of negotiations to establish the WTO.

He returned to MITI in 1997 and served as Principal Assistant Director of
Multilateral Trade Relations and subsequently Director of APEC. He was
Malaysia’s Senior Official to APEC from 2002 - 2006. He went on to become

Senior Director, Bilateral and Regional Relations and then Senior Director of

Multilateral Trade Policy and Negotiations. He was Deputy Secretary General (Strategy & Monitoring) MIT! from
January 2015June 2016. He led Malaysia’s team in the ASEAN-China FTA, Malaysia-Japan FTA and the TPPA

negotiations.

Datuk Seri Jayasiri, graduated from Universiti Malaya with a Bachelor of Arts {South-East Asian Studies) (Honours)

degree. Outside his professional commitments, he is actively involved in charitable and social activities.
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Belinda Ford

Public Affairs and Communications Director Malaysia-Singapore-Brunei Region, The

Coca-Cola Company

Director for Coca-Cola Malaysia and Singapore. Prior to her current role, Belinda
was Head of Public Affairs for Coca-Cola Myanmar and before that worked for the
Company in Australia.

Belinda has been with The Coca-Cola Company for 10 years having worked across
various roles in Public Affairs and Communications including Government Relations,
Sustainability, Internal Relations and Corporate Affairs. ,

Belinda holds a Bachelor of Commerce from the University of Melbourne and a Master of
Business Administration from the Australia Graduate School of Management, University
of New South Wales. Belinda is married with two children.

Jean Loh
Corporate Communications Director, L'Oréal Malaysia
|

Jean currently serves as the Corporate Communications Director of L'Oréal Malaysia
and sifs on its management board. She has been in the business of communication since
2001, specializing in the beauty industry. She started her career at Ogilvy Advertising,
working on clients such as Unilever, Nestle, GSK and Coca Cola. Passionate about
beauty, she then moved on to Estee Lauder where she held several positions in Public
Relations, Digital Communications and Special Events. |

In 2013, she joined L'Oréal Malaysia to head the Corporate Communications
department playing a strategic role in managing the reputation of the Group. She
was instrumental in developing the Group’s philanthropy programs such as L'Oréal-
UNESCO For Women in Science and Beauty for a Better Life, leading the Group's

sustainability program — Sharing Beauty with All and most recently created an inclusive
business model via the L'OréalNAWEM Women in Business program.

and internal communications. She also plays a key role in Crisis Communications, Public Affairs and Consumer Advisory for the
Group.

She is an active collaborator and plays an important role in contributing towards employee engagement and pride through external
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Spencer Lee
Head of Commercial, AirAsia Berhad

Spencer has been with AirAsia Berhad for a decade now. He has worn multiple hats
by leading various departments within the organization and won awards while at it.

He believes that rather than being managed, employees should grow and develop
their skills through constant leadership. This is the culture at AirAsia. Putting the power
in its people and empowering its teams helps the company to grow the footprint of its

business.

With the backing of a solid work culture, it should come as no surprise that for several
years, AirAsia has led the low-cost scene with its-innovative methods and giveaways
that have enabled the carrier to be high up in the rankings.

<

Stephanie Caunter
Executive Director Marketing & Communications, PwC Malaysia

Stephanie is in the business of making brands and the people behind them look good.
This means managing PR and communications strategies, client events, branding, and

digital marketing efforts with her team at PwC - all of which they do without the use of

external agencies.

She leads the PwC Malaysia and Vietnam marketing & communications {M&C) feam, a
small but ambitious group of people, who are always looking to take things to the next

level. They have won several awards for their efforts.

Stephanie developed PWC Malaysia’s Building Trust Awards, and the broader programme

on building trust, which aims to get Malaysian business to take the lead to rebuild

trust. They are also focused on encouraging dialogue amongst a variety of stakeholder
groups - including young Malaysians - through various outreach programmes.

Stephanie used to write a monthly column called ‘Changing Hats' in The Edge Malaysia’s Edgy pullout, on life as a career woman
and working mum. She enjoys moderating and speaking on panels, mentoring young talent, and running to de-stress.
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Y. Bhg. Datuk Abdul Jalil Abdul Hamid

Chief Executive Officer, The New Straits Times Press Berhad

Datuk Abdul Jalil Abdul Hamid was appointed as Chief Executive Officer (CEQ) of The
New Straits Times Press (Malaysia) Berhad effective March 2017.

Jalil was the Group Managing Editor of NSTP since October 2011, At the NSTP, he is in
charge of the overall content policy and management of the print division of the Media
Prima group. He runs the editorial department of the NSTP group and oversees the print
and digital content of the three newspapers of the group.

Prior to this, he set up and headed the National Communications Team, a special unit
under the Prime Minister's Office. The Unit was set up to help spearhead sirategic
communications advice and planning for the government.

Before his stint at the Prime Minister’s office, Jalil was the Senior General Manager and
Head of Corporate Affairs Department at the Securities Commission Malaysia where he
was in charge of planning, developing and executing overall communications strategies
as well as managing stakeholder relationship and issue management for the capital market regulator.

Previously, he worked for Reuters for 18 successful years. He was also posted to Reuters offices in London, Singapore and
Jakarta during his service, whereby he covered commodities for the European markets, equities and Asian
general and political news.

Jalil earlier served Bernama for seven years in several capacities. He currently sits on the Board of ‘
Bernama and few other organizations.

Y. Bhg. Datuk Wong Sai Wan

Chief Operating Officer, Redberry Media Group
|
|

Wong Sai Wan joined Redberry Sdn Bhd in July 2013 as a Director of Special Projects.
In 2015, he was promoted to Chief Operating Officer. He now heads the Redberry
Media group where he oversees the operations and management of the group.

He also took over the helm as Group Editor-In-Chief of Malay Mail in February 2014.
He was with The Star Media Group for over 29 years.

Sai Wan started his journalism career in The Star in 1984 and rose through the ranks
from reporter, Bureau Chief (Seremban), Senior News Editor and held the position of

Executive Editor before leaving The Star in 2013.

During his career in The Star, Sai Wan covered and wrote on a wide variety of issues

and subjects, including the BMF scandal, Nipah Virus outbreak and the return of Hong
Kong to China.

Born and raised in Seremban, Negeri Sembilan, Sai Wan also worked for The Star in Hong Kong for two years when
the SARs outbreak wreaked havoc.

He was conferred the Darjah Mulia Seri Melaka in October 2010 which carries the title Datuk.

L A |
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Jahabar Sadiq

Founder, Malaysian Insight

Jahabar Sadiq is the Chief Executive Officer and Editor of The Malaysian Insight,
Malaysia's fastest growing news portal that began in March 2017. He used to edit The
Malaysian Insider until it closed down on March 15, 2016, and has been a journalist

in print, news wires, television, radio and internet since 1988.

He was a Senior Producer with Reuters Television, the international news and information
broadcast agency, from 1998 to 2009, interviewing world leaders, captains of industry
and others from Afghanistan to East Timor.

He had also had an earlier stintin Reuters as a political and economic news correspondent
and was briefly a television producer in AP Television.

He started his career in the New Straits Times where he underwent a sixmonth journalism

course and spent a year in Business Times before joining Reuters.

<

Malek Ali
Founder & Managing Director, BFM Media

Malek is the founder of BFM89.9, Malaysia’s only business radio station. BFM 89.9 is a
popular radio station among working professionals in Malaysia. BFM 89.9 is Malek’s
latest venture in a career theme of bringing new products to market, which included
stints at Yahoo, JobStreet Corporation, Maxis, The Boston Consulting Group and law
firm Allen & Overy.

Malek sits on the Asia-Pacific advisory board of Harvard Business School, where he
earned his MBA. He is also a law graduate of Bristol University.
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Prashant Kumar
Senior Partner, Entropia

Prashant Kumar is the Founder of ENTROPIA — a next generation marketing services
company, counting among its clients global and local blue-chips such as Tesco, Etika,
Nippon Paints, Johnson & Johnson, KFC, Sime Darby, Air Asia and AlA among others.

In his earlier role he was the President of IPG Mediabrands in Asia and CEO of IPG
Mediabrands Malaysia. Earlier he headed Communication Strategy for UM Asia-
Pacific, across the network and for clients such as Coca-Cola, J&J, Microsoft, Exxon,
MasterCard across Asia-Pacific. |

Prashant is the only person from the Malaysian media industry to serve on the Cannes
Media Lions jury as one of the youngest; has been a speaker at the world's largest

digital marketing expo - DMEXCO in Germany; Festival of Media Global in Rome; and
has been interviewed widely by Wall Street Journal and Bloomberg on the future of
media. He was awarded the Malaysian Media Person of the year in 2014 by Marketing Magazine. He is also a marketing mentor
at Endeavor Global to help budding entrepreneurs succeed.

Prashant is an alumnus of prestigious St. Stephen’s College, Delhi and Harvard Business School. He is @

budding aviator and father of two litle boys. I

Carolyn Devanayagam
Head of APAC Corporate Practice, Weber Shandwick

With almost 16 years of experience with Weber Shandwick across South East Asia,
China and the United States, Carolyn knows what makes global work ‘truly global’.
After a two year assignment at Weber Shandwick’s global HQ in New York, Carolyn is
now based in Singapore managing global and regional responsibilities.

Carolyn’s years at Weber Shandwick allowed her the experience of working in offices J

across Asia Pacific; China, Malaysia and Singapore - where she worked for more |
than é years on China-related assignments, and acted as the client experience lead for
various pieces of business and two years as the regional lead for the Microsoft Asia |
Pacific and ExxonMobil relationships. She continues to lead key global accounts for
Weber Shandwick and currently manages the global relationship for client, Sealed Air

The programs that Carolyn led are award winning and include nominations/wins at the renowned PR Week, Sabres and IABC's
Golden Quill Award. Carolyn is a graduate from Australia’s RMIT University and holds an Executive MBA from Rutgers University.

and is regional lead for ExxonMobil.
|
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Nathan Bucholz
Industry Head, Google Malaysia

Based in Google’s Kuala Lumpur office, Nathan Bucholz has advised a number of the
company's largest clients in Asia, North America and Europe. As Malaysia's Industry
Head for consumer packaged goods, he provides recommendations for marketing
strategy and works with companies to profitably grow their business.

In his 10 years at Google, Nate has also led teams in the retail and travel categories in
the US and UK. Prior to working at Google, Nathan worked in Business Development
in Ukraine for the United States Peace Corps. He also managed aspects of Microsoft
product launches at public relations agency Waggener Edstrom. Nathan holds an MBA

from the University of California, Berkeley.

PRCA MALAYSIA

Join PRCA Malaysia today and be part of the

Communications Community.

Visit us at www.prcamalaysia.org for details.
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ABOUT THE MALAYSIA PR AWARDS 2016/2017

The Malaysia PR Awards 2016/2017 is now open for

submission!

The Malaysia PR Awards (MPRA) was introduced by PRCA Malaysia
in 2007. It is aimed at recognising consultancies, campaigns and
individuals that define the cutting-edge work in public relations. The
MPRA is constantly on the lookout for new outstanding approaches
by public relations practitioners, not only to meet clients’ core needs

but to also capture the hearts and minds of the target audience.

Top honours in different categories are handed out to finalists
each year either with an award, a certificate of excellence or an

honourable mention.

In addition to the Campaign of the Year, the categories contested for
the Awards are the Product Brand Development Award, Consumer
Launch Award, Healthcare Award, Technology Award, Employee
Communications Award, Corporate Branding Award, Public
Affairs Award, Financial Communications Award, Crisis or Issues
Management Award, Institutions of Higher Learning - Students,
Corporate Social Responsibility Award, Environmental Award, Public
Sector Award, Best Use of Digital Award, Personality Award - PRCA

Young PR Professional of the Year and PRCA Lifetime Achievement ‘
Award/ Leadership Award. ‘

Fourteen Awards of Excellence were presented to PR agencies for

various campaign categories at the MPRA 2015/2016.

To register your interests as a sponsor or participant for the upcoming

MPRA 2016/2017, drop an email to secretariat@prcamalaysia.org

or go o www.mpra.my for more details.




¢ Telum Media
The comprehensive Media Database for Asia Pacific

Use our database to:

Save Time

Quickly & easily
target and engage
the right media

contacts and boost
coverage results

Get Results

Let Telum take
care of the admin
4 so your team can
% focus on the PR

lum Media Database

24/7 access to live:

» Detailed journalist profiles including
biographies, etc

+ Comprehensive media information
showing structure, media types
frequency, interviews, sectors covered

Manage your:

» Media distribution lists

» Meetings and relationships with our
activities tool

* Information by downloading to
Veard, HTML or Excel
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Telum Media Alerts

Stay one step ahead with our
regular PR and journalist industry
email updates

Telum Media Service

Telum offers regular. angoing
training and support. We will go
the extra mile to get the media
intelligence vou need
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For more information,
please contact us:
sales@telummedia.com

Singapore: (65) 6653 5344
Hong Kong: (852) 3975 1392
Sydney: (61) 2 8249 1855

www.telummedia.com




SEARCH | MONITOR | ANALYSE | SHARE | 360° CONTENT

A

LexisNexis Newsdesk®

Transform media and social data into
real competitive advantages

Shaping the future of Media Intelligence
through smarter content

Leverage industry experts, turnkey solutions, and the richest source of content on the
market to build insightful communication and marketing strategies.

Trusted by more than 3,000 customers in over 60 countries, we are a leading provider
of Business Information Solutions in financial services, media and marketing, legal,
healthcare, government and charities.

For more information visit our website: bis.lexisnexis.com.my

LexisNexis Newsdesk®

@ LexisNexis

write to us at; Salesbis.my@lexisnexis.com
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We at Nippon Paint do not only understand coating, but we also
understand your needs as a business owner. We are committed and
dedicated to assisting you in turning ordinary surfaces
- from floors to roofs and everything in between -

into extraordina ry masterpieces.

So, it's time to rethink the way you see the world and recreate

possibilities, only with Nippon Paint.

THE
COATINGS

NIPPON PAINT EXPERT' .~ ANIVERAASY

ARCHITECTURAL | PROTECTIVE | INDUSTRIAL | MARINE | AUTOMOTIVE TOLL FREE 1-800-88-2663 NIPPONPAINT.COM.MY




A New

Global
Financial

City

Welcome to Tun Razak
Exchange - the home for
international finance and
business, the host of world-
class lifestyle experiences and
an amazing place to live.

The proud new heart of KL,
this 7/0-acre development

encompasses Grade-A office TRX W”_' be one of the _
space, world-class residential, most diverse and dynamic
hospitality, retail, leisure and developments in the world,
cultural offerings. setting new benchmarks for

sustainability and connectivity.

LX)
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Located in the heart of the Asian
economy and connected to the
world, TRX will be one of the
world’s great financial cities and
a beacon for the brightest minds
and businesses.

Welcome to the future
of Malaysia. Welcome to
Tun Razak Exchange.

Visit: TRX.my

TRX




