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PRCA MALAYSIA

PRCA Malaysia is an independent, non-profit organisation that
was founded in 1999 in order to represent public relations and
communications professionals.

The organisation is dedicated to fostering public relations and
communications excellence as it stands by a code of conduct
covering professional standards, ethics, and qualifications.
PRCA also serves as a platform for the exchange of
information and views with the aim of establishing best
practices within the PR industry.

PRCA Malaysia is committed to spearhead activities that
would promote the profession of Public Relations, as well
as providing training for young upcoming practitioners of
the profession, in order to enhance their talents and
networking opportunities within the industry.

The Association is celebrating its’ 20th Anniversary this
year by hosting the 4th edition of The Malaysia PR Summit.
It will also be organising The Malaysia PR Awards as part
of this celebration while at the same time roll out various
knowledge exchange and upskilling programmes for PR
and communications professionals.




PRCA MALAYSIA EXECUTIVE COMMITTEE

From the left
Anita Chandran, Jacqueline Arnold, Andy See Teong Leng, David Lian, Elaine Chuah, Niall
Dologhan, Felix Heinimann and Syed Mohammed Idid B Dato’ Syed Ahmad Idid (Advisor)

Executive Committee (2018 - 2020)

President: Andy See Teong Leng, Managing Director, Perspective Strategies
Vice President: Elaine Chuah, Executive Director, Priority Communications PR
Honorary Secretary: Jacqueline Arnold, Managing Director, Centriq PR
Honorary Treasurer: Felix Heinimann, CEO, essence-bcw

Committee Members

Niall Dologhan, Principal Consultant and Director, TQPR

Anita Chandran, Managing Director and Principal Consultant, Anita Chandran and Associates
Syed Mohammed Idid B Dato’ Syed Ahmad Idid, Head of Corporate, Community and Public
Engagement, PLUS Malaysia (Advisor)




PRESIDENT’S MESSAGE

The entire mediascape and PR marketplace have changed
tremendously since our last Malaysia Public Relations Summit
in 2017. This makes the Summit this year a timely and significant
event for PR and Communications professionals in Malaysia.

In this regard, PRCA Malaysia is proud to once again host

this flagship event for the industry in conjunction with the
Association’s 20th Anniversary. This will be the fourth
instalment of the Summit, bringing together leaders and
professionals from consulting, corporate, academics and even
students of PR and Communications.

Indeed, PRCA Malaysia is excited that the Malaysia PR Summit
has continued to grow over the years and the event is now the
industry’s premier platform to exchange knowledge and share
valuable insights on the changing trends and innovation in

the marketplace.

This year, the Malaysia PR Summit's theme is “Reputation
Management - Winning Trust in Today's Changing Mediascape”
- a theme we believe captures the challenges and market
dynamics we are faced with today. Reputation and Trust are
issues that are extremely challenging in today’s digital world
where information overload and fake news are

daily occurrences.

We are truly honoured to have a distinguished line-up of
speakers and panellists at the Malaysia PR Summit this year.
The knowledge, wisdom and expertise that our speakers have
gained from their respective fields will certainly provide us with
a better understanding of the challenges and opportunities
arising from the continually changing mediascape and

digital marketplace.

The PRCA Malaysia must also thank our sponsors, particularly
Isentia for partnering the Association as title sponsor. Isentia’s
support for PRCA Malaysia's events and programmes is a
testimony of its commitment to work with the industry to
deliver value to stakeholders.

We wish to also record our appreciation to PLUS Malaysia
Berhad, our Gold Sponsor, The Malaysian Reserve, our
Media Partner and Permodalan Nasional Berhad, our
Talent Development Partner. Without the generosity of
our key sponsors, business partners and advertisers, it will
be impossible for PRCA Malaysia to once again bring the
Malaysia PR Summit and price it affordably.

Personally, | would also like to extend my gratitude to the
members of the Organising Committee and to acknowledge
their efforts in tirelessly planning and organising the Summit
that we can all be proud of today. Thank you very much!

As we gear up for this exciting one-day summit, let me

take this opportunity to urge all of you to embrace the
opportunities for PR and Communications in this new
environment. Today, brands and reputations can be built and
destroyed in a matter of minutes. There is no better time to
be in the PR and Communications business as we build up our
capability to put the strategic communications agenda right at
the centre of business or organisational strategy.

Carpe Diem and thank you for making the Malaysia
PR Summit 2019 a success!

nd

Andy See
President, PRCA Malaysia




ABOUT THE MALAYSIA PR SUMMIT

The Malaysia Public Relations Summit is a biennial event -

a full day conference which focuses on key issues relating to
the practice, purpose and process of modern Public Relations,
Corporate Communications and Corporate Affairs.

ORGANISER:

ma

The Summit brings together communication strategists, public
relations professionals at an engaging 1-day conference to
discuss Emerging Trends, Impact and Key Issues that matter to
the industry. The topics are thoughtfully curated into the overall
conference programme.

CO

malaysia

The inaugural conference was held in 2012 followed by 2nd &
3rd editions in 2014 and 2017 respectively.

PUBLC RELATIONS CQNSULTANTS ASSOCIATION OF MALRYSA

In the past Summits, participants have benefitted from inspiring
case studies presented by invited speakers from leading brands
across industries. The much anticipated sessions are the deep-
dive conversations with notable industry leaders and media
personalities at the Forums and Panel Discussions.

The Summit continuously receives positive feedback prompting
for similar events and conferences to be organised for
the industry.

The Malaysia PR Summit 2019 Organising Committee

From the left:
Thevi Nadarajah, Annitha Anthony, Andy See Teong Leng, |
Susan Chee and Mikhail Iimran




FOREWORD BY TITLE SPONSOR

Isentia

Reputation Management: Winning Trust in Today's Changing Mediascape

In today's ever-changing media landscape, coupled with access to social media,
data and information sharing has never been easier. The social media is a window
of opportunity and most turn to online reviews for recommendations which has

a direct impact on business-to-business or business-to-consumer models. This,
together with the fact that a brand's reputation is up for discussion on social media,
makes it even more so valuable and trustworthy.

This is why it is crucial to showcase an authentic representation of the company
through relevant content and a positive profile. Organisations are now using digital
content and online search functions to better position themselves. One thing all
industries across the board have in common is the need to build an effective online
presence and attract the right customers for their products. To do this, start with
streamlining a list of social media channels you would want to be on before working
on the benefits of keeping the organisation top of mind with your customers.

But how exactly can a brand look into managing their online reputation? The answer
is through a deep audit of one's organisation through the digital space and making
better use of the analytics available from online reviews. While doing the audit
manually by trawling through individual search results, images and social media
posts is an option, a more effective way to do this would be to have a combination
of automatic and manual searches.

Isentia uses machine learning to scrape through search results and social media
posts to identify possible red flags and to continue the process, we would include
media monitoring for a robust brand tracking as reviews come in all shapes and
sizes and they are important for different reasons.

Reputation management is a huge piece of the puzzle and it requires an ongoing
effort on social media, something your organisation would not want to miss out
as part of your business plan.

Kunalan Ramasamy
General Malaysia of Isentia Malaysia




PANEL DISCUSSION 1

The Bangsar Trap: Effective
Grassroots Communication

‘TEH TARIK’ DIALOGUE SESSION

Malaysia Baharu: Opportunities and
Challenges for the PR, Communications and
Media Industries

Datuk A. Kadir Jasin
Special Advisor, Media and
Communication to the Prime Minister

Datuk A. Kadir Jasin has been a
journalist for almost five decades.

He started his career at Berita Nasional
Malaysia (BERNAMA), the Malaysian
National News Agency, in 1969,

He was trained in journalism at the
South East Asia Press Centre, Kuala
Lumpur; the Wellington Polytechnic,
New Zealand; and the International
Institute for Journalism, West Berlin.
He was also Group Editor in Chief at
the News Straits Times Press (NSTP),
Malaysia's oldest news publication.

Some of his recent publications include
‘Damned That Thots' (2006), ‘Blogger’
(2006), 'PRU 2008-Rakyat Sahut
Cabaran’ (2008), ‘Komedi & Tragedi-
Latest in Contemporary Malaysian
Politics’ (2009), and ‘Membangun
Bangsa dengan Pena’ (2009). One

of his most notable works is the
Bahasa Malaysia translation of Tun Dr
Mahathir's autobiography, ‘Doctor in
the House', entitled ‘Doctor Umum’,
He is also popularly known for blogging
as 'The Scribe'.

Datuk A. Kadir Jasin presently works
with the Prime Minister of Malaysia, Tun
Dr. Mahathir Mohamad, and oversees
the media affairs of the Prime Minister’s
Office.

Dato’ Sri Haji Ibrahim
Abdul Rahman
President, Institute of
Public Relations Malaysia

Dato' Sri Haiji Ibrahim Abdul Rahman is
a Mass Communication graduate with
a major in Broadcasting. He began his
career in the Ministry of Information

in 1983. His first posting was to the
Immigration Department where he
was tasked to set up a Public Relations
Unit in the department to settle the
controversies regarding Immigration
matters.

In 1986, he was transferred to the head
office of The Ministry of Information,
serving almost all departments during
his tenure as the Head of the PR Unit.
Among his responsibilities then was
to promote television programmes,
managed large scale SEMARAK
Community Engagement Programmes
and setting K3P Community extension
programs.

During his service in MICC, he obtained
his Master's and PhD and ascended the
ranks to become the Director General
for the Department of Information

as well as the President of Institute

of Public Relations Malaysia (IPRM),

a position he has held since 2011.
Currently he is the Media Advisor for
Governance, Integrity & Anti-Corruption
Center (GIACC) in the Prime Minister's
Department.




Izlyn Ramli
Vice President, Group Brand and
Communication, Telekom Malaysia

Izlyn is the Vice President, Group Brand
& Communication at Telekom Malaysia
Bhd (TM) with 25 years’ management
experience spanning a wide range of
industries, including telecommunications,
finance and accounting. Her expertise
is in Strategy and Policy, Stakeholder
Management and Engagement,
Financial Analysis, Strategic and Crisis
Communication, Brand Management,
Social Media and Digital Management,
Customer Experience and Corporate
Responsibility.

She is a member of TM's Management
Committee and Group Leadership
Team, and sits in several other key TM
managerial committees. Izlyn was also
a Board Director for Telekom Sales and
Services Sdn Bhd (TSSSB) and sat on
the Board of Trustees for Yayasan

TM (YTM).

During her time in Axiata Group Bhd,
her policy work included liasing with
the Government, Ministries, Regulators,
related agencies and bodies, as well as
international fora and organisations.

She has been awarded Pioneering
Women Leader at the World Woman
Leadership Congress & Awards, CSR
Leadership at Asia Best CSR Practices
Awards, Most Influential Brand Leaders
at the World Brand Congress, Women
Leadership Award at the Golden Globe
Tigers Awards. She was also listed in the
Global Telecoms Business Industry's Top
50 Chief Marketing Officers (CMOs)

to Watch.

Jahabar Sadiq

Founder, Malaysian Insight

Jahabar is the CEO and editor of The
Malaysian Insight, Malaysia's fastest
growing news portal. He was formerly
the editor of The Malaysian Insider until
it closed down on March 15, 2016.

He has had extensive experience as

a print, news wires, television & radio
and internet journalist since 1988. He
started his career in the NST group
before joining Reuters. He was a senior
producer with Reuters Television from
1998 to 2009. In that time, he has
interviewed world leaders, captains

of industry and other significant
personalities, covering news from far
reaches of the globe - from Afghanistan
to East Timor. He also had a brief

stint as a television producer with AP
Television.

Panel Discussion 1
The Bangsar Trap: Effective
Grassroots Communication

-
Rita Sim
Co-founder and Director, Cense Media

Rita Sim holds a BSc (Hon) in Chemistry
and Management from King’s College,
University of London and a Postgraduate
Diploma in Chinese from Ealing College,
London.

Rita began her career in 1987 and was
a senior figure in the Malaysian energy
industry before being appointed to the
board of Sin Chew Media Corporation
Berhad (SCMCB) as Executive Director
in 2004. Under her leadership, three
public-listed media companies - Ming
Pao Enterprise Corporation Limited
(Hong Kong), Sin Chew Media
Corporation Berhad (Malaysia) and
Nanyang Press Holdings Berhad
(Malaysia) were successfully merged
into Media Chinese International Ltd
(MCIL), becoming the first Malaysian
company to have dual primary listings
on the mainboards of the HKSE and
Bursa Malaysia.

In 2011, Rita was named Woman
Super Achiever at the 2nd CMO Asia
Awards for Excellence in Marketing
and Branding. Rita entered the world
of broadcasting by setting up several
highly targeted radio stations in
Malaysia.




PRESENTERS

Becoming the Brand of Choice:
Winning the hearts and minds
of Malaysians

P

s

Gladys Goh
Group General Manager,
Nippon Paint Malaysia

Gladys Goh is the Group General Manager of Nippon
Paint Malaysia Group, overseeing the Group's operations
in more than 6 Asian countries including Pakistan,
Bangladesh, the Philippines, Thailand, Indonesia and
Malaysia. Today, Nippon Paint is Asia's No. 1 coatings
company, spanning 15 countries throughout the region.

Gladys began her career in Nippon Paint in 2006, joining
the Company as the Assistant General Manager of
Marketing. Her key mandate then was to transform the
Nippon Paint brand and grow it into the largest brand in
the Malaysian decorative paint market. Within a short
span of 2 years, the brand emerged as the No. 1 coatings
provider in Malaysia.

Subsequently, Gladys rose the rank and led Nippon Paint’s
expansion into markets such as Pakistan, Bangladesh and
the Philippines.

Prior to joining Nippon Paint, Gladys was a Group Brand
Manager at Coca-Cola Far East Limited, handling the
Coca-Cola brand in Malaysia. Gladys started her career
in Unilever Malaysia managing personal care brands such
as Pond's, Vaseline, Sunsilk and Fair & Lovely.

Gladys holds an Honour's Degree in Science (Physics)
from the University of Malaya. She had also completed
the General Management Program from Harvard
Business School.

Global Trends in the PR Industry

Francis Ingham
Director General, PRCA UK and Chief Executive, ICCO

For the past twelve years, Francis Ingham has been Director
General of the Public Relations and Communications
Association (PRCA UK), operating out of London, Singapore,
and Dubai; and for the past seven years has also held

the position of Chief Executive of the International
Communications Consultancy Organisation (ICCO),
operating in 66 countries across the globe.

Representing over 30,000 practitioners, the PRCA is the
largest PR professional body in the world. ICCO is the
voice of public relations consultancies around the world.
Its membership comprises 41 national trade associations,
collectively representing over 3,000 PR firms.

Ingham's background is in politics and public affairs,

having previously worked for the Conservative Party and

the Confederation of British Industry. He sits on the UK
Government Communication Service Strategy and Evaluation
Council, and leads the membership body for UK local
government communicators, LG Comms. He was External
Examiner to the American University at Richmond, and
Visiting Lecturer at the University of Westminster.

Educated at Oxford University where he read Politics,
Philosophy and Economics, he appears in both the UK
and the Global editions of PR Week's PowerBook.




PRESENTERS

Brand Reputation: Taking the driver’s
seat and NOT letting it slide

Prashant Saxena
Head of insights of S.E. Asia, Isentia

Prashant Saxena is a senior insights
leader with more than a decade of
experience with top Fortune 100
brands. At Isentia, he is responsible
for leading insights in the S.E Asia
region. An alumni of ASEAN Leadership
Programme, he has also been selected
as one of the top 30 marketing
researchers by European Association
of Consumer Research. He frequently
shares his thoughts as a speaker at
PR, market research and marketing
analytics conferences in Asia and has
been quoted by leading mainstream
media in Asia including The Straits
Times, Singapore Business Review,
and Campaign Asia-Pacific. One of
his recent works has been awarded
Grand-prix from AMEC (International
Association for Measurement and
Evaluation of Communication).

Prashant holds a double Masters
degree from National University

of Singapore, Indian Institute of
Technology respectively and spent
time at University of Cambridge
Entrepreneurship Centre under their
flagship IGNITE programme.

Ho Paik San

Senior Insights Manager, Isentia

Ho Paik San joined Isentia in 2014 and
is currently responsible for leading and
growing the Insights business as the
Senior Insights Manager. Prior to Isentia,
Paik San held several managerial roles
that involved the execution of top-
level marketing and communications
initiatives within the media industry.
Her experience spans across creating
marketing communications strategies,
liaising with PR teams and media
professionals, spearheading market
research and working closely with the
sales team to help promote and sell
their products and services. She is also
responsible for designing a progressive
research and insights approach, and
provides recommendations based on
the analysis presented.

Paik San holds a First-Class Honours
Degree from the University of East
London. She continues to develop her
skills in communication evaluation
with a Certificate in Measurement and
Evaluation from AMEC.
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Isentia continually develops innovative media intelligence solutions that create
immense value for brands, agencies and organisations across APAC. Our

sophisticated analytics gives you fast and reliable access to integrated media
data, that can be localised or set up for multi-market success. Using our

proprietary platform, real time data capture technology and award-winning
insights expertise, you can be sure that our unigue offering not only sets us apart-
but can give you the competitive edge needed in today’s market.

@ Isentia.com @+603 2730 1600 @ malaysia@isentia.com
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PANEL DISCUSSION 2

Building Reputation:
Trust Deficit in the
World of Fake News

Adrian Burton
Managing Director, ada Malaysia

Adrian currently spearheads ada
Malaysia. He leads a team of solution-
focused industry digital marketing &
content experts which help brands solve
their business pain points through an
innovative and integrated approach

to digital marketing. Having a deep
understanding of consumer data and
insights, he and his team are able to
drive a data-driven approach to their
client’'s campaigns and maximizing ROI
throughout the campaign life stage. He
has delivered this for top clients across
Asia - in telecommunications (Yoodo,
XL, Robi, Airtel), banking digital (BCA,
Commonwealth bank) and cash wallets
(Boost).

His experience covers global and
regional roles where he led large teams
on marketing-related market entry
strategies, business transformation

and strategic turnaround execution

for digital businesses in emerging

and developing markets. His industry
specialization is in the music streaming,
telecommunications and banking/
fintech sectors. He has collaborated

on and managed marketing budgets in
excess of $100M and across 22 different
countries, bringing new digital services
to over 1 billion new users.

Felix Heinimann
Chief Executive Officer, essence-bew

Felix holds a Master in Economics and
International Marketing and began

his career in private banking. Over a
period of 25 years, he has been Vice
Director of Ernst & Young and later
became the youngest Member of the
Extended Board of Swatch Ltd as the
head of a global business unit. He then
joined Siemens where he implemented
a global communication strategy in
South East Asia and personally set the
communication frame work for the
Siemens stock listing in New York.

In early 2000, he founded essence
communications, today under the trade
name of essence-bcw, a member of
wpp world-wide (NASDAQ: WPPGY),
Essence-bcw has almost 40 consultants
and has won several global awards.

Felix has a strong track record in
profiling investment related matters of
major MNCs, including Government
Lobbying, managing Pressure Groups
and Crisis Management. He sits

on the Advisory Board of several
Malaysian institutions and has a
fellow membership of PRCA Malaysia
(PRCAM).




Panel Discussion 2
Building Reputation: Trust Deficit in
the World of Fake News

Leigh Wong
Head of Communications -
Southeast Asia, Netflix

For more than 18 years, Leigh has built
a track record as an impact-driven
marketing and communications leader
who believes in “Building Influential
Brands To Influence The World”. He is
currently Head of Communications for
Southeast Asia at Netflix.

Prior to Netflix, Leigh served various
stints at Uber, Shell, Microsoft, the
banking and financial services sector,
as well as the Government. Throughout
his career, he successfully managed
complex branding, marketing and
communications issues to build and
safeguard positive brand and reputation
for emerging, innovative businesses
amidst major reputation crises,
contentious mergers and divestments,
challenging environments, as well as
complicated stakeholders.

Outside of work, he is a dedicated
family-man, an avid advocate for youth

development, and a self-professed geek.

Syed Mohammed Idid B Dato
Syed Ahmad Idid

Head of Corporate, Community and
Public Engagement for PLUS Malaysia

Syed Mohammed Idid has almost

30 years’ worth of senior leadership
experience in directing end-to-end
strategies for media, public relations

as well as external and internal
communications programmes. He is
well versed in brand strategy and has
extensive experience developing and
rolling out various image and reputation
building programmes for PLUS Berhad.
He is also a spokesperson for PLUS
Berhad, and provides thought leadership
to enhance the company's brand and
reputation. His breadth of knowledge
covers communication strategies,
stakeholder management, government
liaison, media management, reputation
management, data analytics, and

public engagement. Throughout his

28 years' experience, he had coached
and mentored numerous corporate
executives as well as business
leaderships in the art of public speaking
as well as media engagement.

He is a Fellow (PRCAM), Advisor to
PRCA Malaysia and a Council Member
of Institute of Public Relations Malaysia
(IPRM).




PANEL DISCUSSION 3

The Changing Media
Landscape: Opportunity
or Doomsday?

Datuk Wong Sai Wan

Chief Media Officer, Ancom Group of
Companies and Group Editor-in-Chief,
The Malay Mail

Datuk Wong Sai Wan read law at
Manchester City University but left to
follow his true calling in journalism. He
started his career at The Star in 1984
and rose through the ranks to become
Executive Editor before leaving the
paper in 2013.

He then joined Redberry Sdn Bhd in
July 2013 and was appointed as CEO

of the Redberry Media group in 2016.
He also took over the helm as Group
Editor-In-Chief of The Malay Mail in
February 2014. In January 2018, he was
promoted to Chief Media Officer of the
Ancom Group.

In November 2017, Datuk Wong Sai
Wan was awarded the PRCA Malaysia
Leadership Award - the first newsman to
be recognized by the association in its
10-year history.

A. Asohan
Senior Editor, The Star Online

A. Asohan spent 18 years as a
technology journalist with The Star,
Malaysia’s No 1 English daily, and was
the Editor of the newspaper's popular
in.Tech pullout until 2005, when he was
posted to Bangkok as the Editor of the
Asia News Network (ANN), a coalition
of English newspapers in Asia that
includes The Star as a member.

At ANN, he was responsible for leading
the redesign of the ANN website

and the launch of its weekly regional
newsmagazine, AsiaNews. In 2007, he
returned to Kuala Lumpur to take charge
of The Star's digital media operations,
arole that included exploring non-print
and social media opportunities for the
newspaper.

He held this position until 2010 to take
over as the senior Public Relations
Manager at Microsoft Malaysia, but left
two years later to return to journalism,
forming Digital News Asia with former
colleagues in the technology journalism
field.

In 2016, he returned to The Star to
assume his current position, where
he is part of the team leading the
organisation's Digital Transformation
initiatives.




Panel Discussion 3
The Changing Media Landscape:
Opportunity or Doomsday?

Rashid Yusof

Group Editor, News Straits Times

Rashid has been with the NSTP since
January 1985, when he started out as an
intern at the Business Times. Over the
years, he rose through the ranks of the
NSTP group, with senior roles in both
the New Straits Times and the Malay
Mail. He had his own column, titled ‘Sri
Ombudsman’, which was published

in the Business Times and later the
Malay Mail. Rashid was appointed

the Associate Editor of NST in 2010
and later NST Deputy Group Editor in
November 2012.

Syamil Fahim bin Mohamed Fahim
Chief Executive Officer, Nu Ideaktiv

Syamil Fahim has over 22 years'
experience in the media industry. He
originally graduated with a degree in
Computer Science from University of
Missouri-Kansas City in 1996. He joined
Karangkraf in August the same year, and
was tasked with heading the Graphics
Department Unit of Karangkraf.

Subsequently, he headed Karangkraf's
Print Division, Ultimate Print Sdn Bhd
for more than 12 years, before being
appointed the head of Grup Digital
Karangkraf Sdn Bhd in 2010. He
currently serves as the Chief Executive
Officer for Nu Ideaktiv Sdn. Bhd., a joint
venture between Kumpulan Karangkraf
and Astro Malaysia.

Syamil led the Group's transformation
to be more T & technology-driven to
sustain the organization’s success.

He was instrumental in forming the
Group's IT department and launching
Karangkraf's first web portal in
December 2000.




TRX City Sdn Bhd
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Revatalizing KL's CBD

Tarbon

TRX's porous design will inject new life into some of
the most central neighbourhoods in KL The open
district, well-integrated into its vicinity, encourages
rejuvenation of nearby areas. bringing investments,
new facilities, and visitors who can seamlessly
access the attraciions of TRX and its surroundings
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Vibrant Streetscape, Comfortable Walkways

TRX fealures spacious walkways and plazas,
fanning out from the Northwest Plaza to join
the pedestrian arteries of TRX, underscoring a
commitment to comfortable and sustainable
walkability showcased throughout the dislrict

Pedestrian Connection to Bukit Bintang

Visitors to TRX can walk from the MRT
station through the retail mall and the
Central Park, all the way through to the
KL Shopping Belt A pedestrian
boulevard will link TRX's Northwest
Plaza to Bukit Bintang, creating a
seamless and vibrant pedestrian realm

Qasis of Green

An urban forested area functions as a green
gateway to a lush 10-acre urban park that sits
atop a retall mall, that will form the green
nexus of TRX A dedicated event space will be
host to a multitude of local and international
events, while al fresco dining options here
will create KL's most exciting diring precinct

TINATION TRX

ARRIVING SOON

The level where people Interact -- the place where everybody gets together on
their way home, and meet lo go shopping or spend their leisure time -~ s
where the city proves itself, Which Is why in TRX, the public realm plays an
integral role in tying the financial district's different components together and

bringing it to life

From the 10-acre Central Park to the lively North West Plaza and beyond, the
green arteries intertwining the district will highlight a new dynamic urban flavour
for Kuala Lumpur.
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MALAYSIA PR AWARDS 2019

From digitisation to disruption, influencers to integration, the
role of PR as the maestro of communication campaigns is now
more important than ever.

In between the long hours working on pitches and campaigns,
once a year the Malaysian PR fraternity comes together to
recognise and celebrate the best of the best PR efforts at the
Malaysia PR Awards. Submissions for 2019 will be announced
in Q2, and the gala event will be held in November.

The Awards recognise public relations professionals and their
respective companies as well as in-house practitioners for
their PR talent and creativity. In total there will be six award
categories being contested, including the General Consumer
Awards, Industry Market Awards, Corporate Awards, Targeted
Audience Awards, Social Education and Philanthropy Awards
and Technique Awards. A panel of judges comprising top
representatives from the corporate, consumer and media
sectors will judge to select the winners.

If you think you had a creative PR idea that was executed
brilliantly, do step forward and get recognised by the industry
at Malaysia's most prestigious Awards for the work you
brought to life.

2019 marks the 12th year of the Malaysian PR Awards, and
PRCA Malaysia looks forward to your submissions and
attendance at the 2019 Malaysia PR Awards.

MALAYSIA
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THE MALAYSIA PR SUMMIT 2019 CONFERENCE PROGRAMME
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The Conference Programme is NOT FINAL and is subjected to changes at the discretion of the organisers.
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Registration & Light Breakfast |
Welcome Address by Andy See Teong Leng, President of PRCA Malaysia |

A Special ‘Teh Tarik' Dialogue Session with Datuk A Kadir Jasin
Special Advisor for Media & Communications to the Prime Minister of Malaysia
Malaysia Baharu: Opportunities and Challenges for the PR, Communications and Media Industries

PANEL DISCUSSION1

The Bangsar Trap: Effective Grassroots Communication

Panellists:

» Dato’ Sri Haji Ibrahim bin Abdul Rahman, President, Institute of Public Relations Malaysia
» lzlyn Ramli, Vice President, Group Brand & Communication, Telekom Malaysia

» Jahabar Sadiq, Editor-in-Chief, The Malaysian Insight

» Rita Sim, Co-Founder and Director, Cense Media |

Moderator: Shukreen Ma
Coffee Break

PRESENTATION 1
Becoming the Brand of Choice: Winning the Hearts and Minds of Malaysians
Presented by Gladys Goh, Group General Manager, Nippon Paint Malaysia

PRESENTATION 2
Brand Reputation: Taking the driver's seat and NOT letting it slide
Presented by Prashant Saxena, Head of Insights, Isentia & Ho Paik San, Senior Insights Manager, Isentia

Lunch

PRESENTATION 3
Global Trends in the PR Industry
Presented by Francis Ingham, Director-General, PRCA UK & Chief Executive, ICCO

PANEL DISCUSSION 2:
Building Reputation: Trust Deficit in the World of Fake News
Panellists: |
» Adrian Burton, Managing Director, ada Malaysia ‘
» Felix Heinimann, CEQ, essence-bcw
> Leigh Wong, Head of Communications, Southeast Asia, Netflix
» Syed Mchammed Idid bin Dato’ Syed Ahmad Idid,

Head of Corporate, Community and Public Engagement, PLUS Malaysia

Moderator: Shukreen Ma
Coffee Break

PANEL DISCUSSION 3:

The Changing Media Landscape: Opportunity or Doomsday?
Panellists:

» Dato' Wong Sai Wan, CMO of Ancom Group of Companies & Group Editor-in-Chief, The Malay Mail
» A. Aschan, Senior Editor, The Star Online

» Rashid Yusof, Group Editor, New Straits Times

> Syamil Fahim Mohamed Fahim, CEO and Publisher, Nu Ideaktiv

Moderator: Andy See
Closing Remarks

End
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éPLUS 1$t in Achievements

PLUS Wins Asia Pacific
Strategic RISK Award

PLUS recently won the Asia Pacific
StrategicRISK  Award in the Risk 2019
Programme beating leading world class
organization like Singapore’s Changi Airport in
the recent Annual Conference Risk Forum 2019 in
Singapore,

g e

Ayer Keroh Overhead Bridge Restaurant

| )) 1st Rest & Service Area
| in Malaysia using solar

| photovoltaics (PV)

| green technology

PLUS Machap Johor R&R is hailed as the Country's first Solar
Photovoltaics (PV) powered rest area. The Solar PV
technology, with a capacity of 182 kWp (kilowattpeak)
enables PLUS to save on electrical usage up to 51% during
daytime. This is PLUS' strategy and innovation drive to
optimise the use of Green Technology in preserving the
environment.

)) Country's 1st Public
Solar EV Charging
Station

PLUS offers the first public solar Electric
Vehicle (EV) Charging station in Malaysia at
Ayer Keroh Overhead Bridge Restaurant.
Customers can now recharge their electric
and hybrid cars for free at the charging
station which uses 100 percent renewable
energy via solar.

| lakes good care of you every step of the way

PLUSLINE 1 800 88 00 00
www.plus.com.my




PLUSMiles
Lebih Perjalanan

Lebih Ganjaran
Sertai PLUSMiles hari ini!

|
sekarang | & 7 siore | P> ]‘
www.plusmiles.com.my Ed PLUSMiles
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WEBER /
SHANDWICK

For more information kindly contact:
te +603 6209 5200
AAbdulKarim@webershandwick.com

@ www.webershandwick.asia




Telum Media

Asia Pacific’'s most comprehensive media relations platform
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JOIN THE REAL CONVERSATION

he Malaysian Reserve
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The Malaysian Reserve is changing for the better. For the past 11
years, we have been a paper that is read by a select and influential
audience who cares about independence, integrity and accuracy.
With our emphasis on business and the economy, the daily is read
by top management and decision makers, in both private and
public sectors, who make up the majority of our subscribers.

Come 1st July 2019, we will transform into an even better read
aimed at a wider audience. Under a comprehensive makeover, The
Malaysian Reserve will be widely available at news stands where
casual readers, in addition to our core subscribers of C-Suites and
executives, can pick up our copies and profit from our coverage on
world news, politics, arts, sports, wealth, culture and more.

The Malaysian Reserve is a valuable resource for leaders, business-
es and professionals for content in print, online and soon, on
mobile apps, complete with breaking news, analyses and insider
opinions.

Published by TMR Media, The Malaysian Reserve has been a trusted
source for more than a decade for unbiased reporting and for
providing all the vital information to adapt in a fast-changing
world.

The Malaysian Reserve provides the essential news for those who
need to join in the real conversation, and a valuable and affluent
audience for advertisers.

For subscription enquiries, kindly contact: Ignatius 012-6551525/ Kausi 014-6411170/
03-62111851 or email to subs@themalaysianreserve.com

DTMReserve MThe Malaysian Reserve

= :
I5; The Malaysian Reserve

& TMRTV

www.themalaysianreserve.com




