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Foreword from President

In this seventh instalment of the Malaysia PR Awards (MPRA), I am 
pleased to announce that the PRCA Malaysia is proud to recognise the 
5  award winners from over 34 entries across 14 categories. MPRA 
2013 will see 5 category Award winners, 11 Certificates of Excellence 
and 3 Honourable Mentions. In addition, the Awards’ highest honour, 
The Campaign of the Year, is also up for grabs this year. Once again, we 
will also be recognising a senior member of the Malaysian PR industry 
with the PRCA Malaysia Lifetime Achievement Award.

As the leading local industry awards modelled after Media 
publication’s Asia PR Awards, the MPRA was introduced as an avenue 
for public relations professionals to put forth their exceptional work for 
clients and organisations. The Awards also functions as an industry 

showcase of the rich talent, growing expertise and professional standards which abound in Malaysia.

While we celebrate the achievements of our winners tonight, I would like to draw your attention to the 
judges’ feedback with regards to the entries. They acknowledged that while most of the entries were very 
well thought through and put together, it was lacking the creative boost needed to grab the audience’s 
attention and thus transform it into a memorable piece of work.

My challenge to us all is this: that we continue to work towards elevating the standards of our profession 
by being inquisitive and ever ready to explore beyond what has been tried and tested. As iron sharpens 
iron, let us encourage and spur each other on to greater heights so that the public relations industry as a 
whole can benefit from this.

At this juncture, I would like to express my thanks and acknowledgement to the many individuals and 
organisations for their contribution and support in making MPRA 2013 a success. Among them are Media 
publication for allowing us to replicate the format of its regional awards; the panel of esteemed judges; 
sponsor organisations; as well as the consultancies and corporations who have wholeheartedly partici-
pated and shared their best work with us.

I would also like to record my appreciation to the awards organising committee for their tireless effort in 
ensuring the smooth running of this evening’s awards presentation.

Thank you and well done to all the winners of MPRA 2013.

Rozani Jainudeen
President, PRCA Malaysia
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The Judging Panel

Izlyn Ramli

Izlyn, 43, holds a Masters in Business Administration (Distinction) from City University (Cass) 
Business School, London, specialising in Strategic Management of Technology and E-
Business and a Bachelor of Science (Hons) in Economics from University College London. 

She started her career in 1992 at PricewaterhouseCoopers before moving to BzW Capital as 
an investment analyst. Izlyn joined TM in 1998 and served 10 years in Group Strategy and 
Planning. From 2006 until 2008, she was also appointed Special Assistant to the TM Group 
Chairman, as key policy liaison officer for national and international fora and organisations, 
including APEC, APEC Business Advisory Council and United Nations Global Alliance, focused 
on ICT Development and ICT for Development. 

Following the TM demerger in 2008, Izlyn moved to Axiata Group Berhad and was promoted 
to head the Corporate Communications Division. She was a key member of the Axiata re-

branding team, and was also key in crafting Axiata’s Corporate Responsibility Strategy. Izlyn returned to TM as VP, Group Corporate 
Communications since 1 October 2010 until 31 May 2014. Izlyn is now the VP, Group Brand & Communication effective on 1 June 
2014.

Jahabar Sadiq

Jahabar Sadiq is Chief Executive Officer and Editor of The Malaysian Insider, 
Malaysia's fastest growing news portal, and has been a journalist in print, news 
wires, television, radio and internet since 1988.

He has now begun an online video portal that will collaborate with other startups to 
provide videos for the growing mobile phone and tablet sector.

He was a Senior Producer with Reuters Television, the international news and 
information broadcast agency, from 1998 to 2009, interviewing world leaders, 
captains of industry and others from Afghanistan to East Timor.

He had also had an earlier stint in Reuters as a political and economic news correspondent and was briefly a producer in AP 
Television. He started his career in the New Straits Times and spent a year in Business Times before joining Reuters in Kuala Lumpur.

Elaine Chuah

Elaine is the founder and Executive Director of Priority Communications Sdn Bhd. She 
oversees all client accounts and is actively involved in providing strategic counsel, 
training and working with the team to develop and deliver impactful, results-driven 
campaigns for their clients.
 
Elaine started her career at a local PR Consultancy where she spent several years 
working on numerous corporate and consumer clients, before establishing Priority 
Communications in 1996. 
 
Elaine steadily built the company from its humble beginnings into one of the largest 
and most successful independent PR consultancies in Malaysia.  She had the 
entrepreneurial vision to differentiate Priority Communications and establish the 



5

company’s core competencies in technology, lifestyle-luxury brands and corporate PR since its inception, an expertise which still 
stands firm today. As a firm believer in Servant Leadership, her work ethic and management style has won the respect and 
confidence of global clients, and has positioned the company as a great place to work, learn and lead. 

Aside from work, she is the Vice President of the PR Consultants’ Association Malaysia, she forms part of the Industry Advisory Board 
for the Department of Communication & Liberal Arts, Faculty Arts at Sunway University, and she actively serves on the Board of the 
Entrepreneurs’ Organization Malaysia.  She is also a Director of Advanz Fidelis Sdn Bhd, an award-winning Intellectual Property 
consultancy.  Elaine has a Bachelor of Arts (Hon.) degree in Journalism, majoring in public relations and advertising, from University 
of Wisconsin-Madison, USA.
 
Elaine is devoted to her family and is a mother of two. She enjoys travelling and eating, and is a sci-fi geek that still looks 
heavenwards and dreams of inter-planetary travel, replicators and holo-decks becoming a reality in her lifetime

Judith Ostronic

Judith Ostronic serves as the Asia Pacific Regional Director, New Business and Marketing for 
Burson-Marsteller and is based in Gurgaon, India. She oversees marketing and new business 
development across all markets in Asia Pacific, working closely with individual market leaders to 
develop and integrate new business strategies. Prior to this role, Judith served as the Chief 
Marketing Officer for Genesis Burson-Marsteller.

Before joining Genesis B-M, Judith was vice president at Direct Impact and based in Washington, 
DC. As vice president at Direct Impact since 2006, Judith specialized in developing and executing 
marketing strategies, advocacy campaigns, leadership training programs and integrated 
communications plans for national trade associations, global consumer brands and government 
agencies. Her primary function was working with different practices across the Burson-Marsteller 
family to create targeted and integrated campaigns for reaching key audiences and stakeholders.

 
Earlier in her career, Judith represented Northeast Utilities System in Washington, DC, tracking federal energy policies and also served 
as Director of Legislative Affairs for the American International Automobile Dealers Association in Alexandria, Virginia. She is a 
graduate of Gettysburg College in Gettysburg, Pennsylvania with a Bachelor of Arts in Political Science and Spanish.

Leigh Wong

Leigh has built over 13 years of experience in end-to-end strategic marketing and 
communications leadership, to pursue his personal professional vision of "Building 
Influential Brands To Influence The World". 

It began in college with a fascination about how audiences (individuals, groups or even 
nations!) could be persuaded towards a particular response through “the art and science of 
Influence”. This fascination has since become a passion that Leigh applies to various roles 
and industries, driving business results through marketing, communications and leadership. 

Leigh currently leads the Communications function for Microsoft Malaysia, where his work 
has been recognized with global, regional and industry awards - with some even becoming 
company-wide best practices today. Previously, he led branding, marketing 
communications, publicity and CSR teams in the banking and financial services industry 
and has also served as a communication strategist for a private think-tank consultancy to 
the Malaysian Government. Leigh has also been a business owner: consulting on business communications on both agency and 
client-side across various sectors.
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GOLD AWARD
PRCA Lifetime Achievement
This is a special prize awarded by the Executive Committee of the Public Relations Consultants’ Association of Malaysia.

JULIA AHMAD
Senior Advisor, Hill +Knowlton Strategies, Malaysia

• Julia has been the Senior Advisor for H+K Strategies (previously Hill &  
Knowlton) in Malaysia since 2013.

• Julia has over 40 years’ experience in many aspects of management 
communications, having been posted in Washington, DC with the Embassy of 
Malaysia for 10 years as Congressional and Information Assistant. 

• Upon her return to Malaysia, she was a reporter with Radio Malaysia for three 
years, then as PR Executive with H+K affiliate Eric White Associates for three years 
before joining Malayan Banking as its Head of Public Affairs for three years.

• She began her long-term career with then Hill & Knowlton in 1992 and was 
based in both Kuala Lumpur and Singapore in senior management and became 
the Malaysian Managing Director from 1996 to 2012.

• Julia’s specialty role and expertise in PR includes crisis and issues management and training; stakeholder management; corporate 
communications including financial PR and public affairs.

• What began as a youthful dream of becoming a writer saw Julia naturally transitioning from her years in the embassy to 
journalism, then public relations and all the while discovering the pleasure of working in the PR industry vis-à-vis the continuous 
challenges and opportunities of going after new business and managing client portfolios - and never a dull moment!

• Julia is passionate about what she does and feels this is the reason why she has lasted so long in the industry.

• She has always been guided by her late father’s advice  – “concentrate  on doing what is right and you will do the right things in 
your life”.  As a result, It has enabled her to examine all possibilities, reflect on what is important and arrive at decisions based on 
facts and not emotions and this has translated into her work philosophy as well as doing the right things for the organisations and 
the clients she has worked with.

• She was the longest serving PRCA President until 2012 and has overseen initiatives including evening talks, dialogues against the 
proposed PR Act, MPRA and also the Malaysia PR Summit.

• For the PR industry, Julia would like to see if a consistent programme could be established to train or upgrade skills in PR 
practices and an industry mentoring programme that would provide those new to the industry a sense of direction. To young people 
about to begin a career in PR, she encourages them to aim high as there are lots of opportunities in the industry; learn skills and 
industry practices and build your contact book. 
 
• Julia reads a lot – current events, fiction, non-fiction, history and even the gossips to keep in touch! When she has time, her 
favourites include watching classical movies and sitcoms as well as travelling and exploring cities plus out of the ordinary spots.
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GOLD AWARD
Campaign Of The Year

Today, the number of young Malaysians infected with a Sexually Transmitted Infection (STI), including HIV, is on the rise. Durex’s 
“Face of Global Sex” Survey revealed as many as 21% of Malaysians have contracted an STI in their lifetime. The Ministry of Health 
also raised concerns as 31% of new HIV reported cases in 2012 were young people aged between 13 and 29, mostly through 
sexual transmission. Cognisant of this fact, Durex Malaysia in partnership with the Women’s Aid Organisation (WAO), the Federation 
of Reproductive Health, Malaysia (FRHAM) and AIESEC in Malaysia, the largest youth-led organisation in the country, initiated the 
#SOMEBODYLIKEME CHOOSE2PROTECT youth outreach campaign, to raise awareness on Sexual and Reproductive Health with a 
focus on STIs. The Campaign was launched in August 2013 and is currently ongoing.

A key pillar of the campaign is peer education. Youths were trained about the subject matter to conduct sexual health awareness 
sessions and offer comprehensive age-appropriate information to their own peers. The peer-to-peer approach greatly reduced the 
barriers to communication that naturally occurs between youths and the well-intentioned adults. 

What started as a small-scaled campaign has now graduated as a full-fledge student and youth-run initiative. The deployment of a 
multi-faceted communication approach enabled Malaysian youths to drive the campaign message both offline and online, yielding 
tremendous results. 

The Peer Educators have reached out to more than 10,000 students, and counting. A greater transfer of knowledge was achieved, as 
youths had to equip themselves with knowledge and confidence prior to reaching out to their peers.

Between November and December 2013 alone, Durex Malaysia recorded the highest Facebook posts by users with 30% more 
content generated compared with Durex in other countries. In addition to this, the hashtag #SOMEBODYLIKEME trended four times 
more than Global’s social media initiative for World AIDS Day, and it continued to trend as the young peer educators continued the 
awareness sessions.

CAMPAIGN
CLIENT

CONSULTANCY

Durex #SOMEBODYLIKEME CHOOSE2PROTECT
DUREX MALAYSIA
PERSPECTIVE STRATEGIES
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Product Brand Development Award

Studies indicate that children 
in Malaysia skip breakfast as 
frequently as two to three times each 
week. The Milo Breakfast Movement 
was created to help mothers nationwide 
communicate with their children the 
importance of the first meal of the day.

The “Susu Sahur” campaign was created by tapping into the 
creation of a Malaysian ritual - drinking milk for Sahur during 
Ramadan. The campaign successfully did this by making it fun 
for the kids, while addressing mothers’ concerns of ensuring 
their kids’ nutritional needs are met.

A Microsoft online survey in Asia showed that “a tablet that 
enables its users to be productive is at the top of the 2014 
tech wish list”. The catchy kick-off for the Surface RT built on 
that proposition,  even included a custom-built Surface RT 
skateboard and stunt moves by a senior Microsoft executive! 

Campaign
Client

Consultancy

The Milo Breakfast Movement
Nestle Products Sdn Bhd
FleishmanHillard

Campaign
Client

Consultancy

Surface All-up
Microsoft (M) Sdn Bhd
Priority Communications

Campaign
Client

Consultancy

Susu Sahur
Dutch Lady Milk Industries Sdn Bhd
Leo Burnett / Arc Worldwide

AWARD

CERTIFICATE OF EXCELLENCE HONOURABLE MENTION
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More young Malaysians are infected with a 
Sexually Transmitted Infection (STI), including HIV. 
Durex’s “Face of Global Sex” Survey revealed as many 
as 21% of Malaysians have contracted an STI in their 
lifetime.  Recognising the importance of education 
and awareness in preventing STIs, Durex initiated the 
#Somebodylikeme Choose2Protect campaign to reach 
out to younger Malaysians. The campaign is now a 
full-fledge student and youth-run initiative, supported 
by Durex. The deployment of a multi-faceted 
communication approach enabled Malaysian youths 
to drive the campaign message both offline and online, 
yielding tremendous results and reaching out to over 
10,000 students throughout the country.

With fuel prices climbing and the industry lacking sustainable 
solutions to improve bottom lines, environment and efficiency, 
the challenge takes a multi-pronged digital, mainstream 
media and on-ground activation to educate drivers. The 
campaign saw a 400% increase in Facebook fans, raised 
Volvo’s market share by 7.8% and took the Volvo iShift 
Technology experience to more than 600 drivers.

Shell Malaysia held the Competition for the third time, 
aiming to provide young and bright Malaysians with first-hand 
working experience in business, marketing and communica-
tions. The competition challenged college students to design a 
campaign that introduced smart fuel use to their peers at HELP 
University, IACT College, Sunway University, Taylor’s University, 
Tunku Abdul Rahman University College and UCSI University. 

Campaign
Client

Consultancy

Durex #SomebodylikeMe Choose2Protect
Durex Malaysia
Perspective Strategies

Campaign
Client

Consultancy

Shell FuelSave College Competition 2013
Shell Malaysia
Ogilvy Public Relations

Campaign
Client

Consultancy

Fuelwatch Challenge
Volvo Trucks Malaysia
FleishmanHillard

AWARD

CERTIFICATE OF EXCELLENCE CERTIFICATE OF EXCELLENCE

Corporate Social Responsibility Award
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The campaign began with a zero fan base and grew to 
nearly 15,000 fans. Mummy’s Wishing Wall brings every 
mother’s best wish for their child onto digital – sharing 
photos for a chance to win Philips AVENT products and 
Philips appliances.

Prominent social media influencer and activists in 
Malaysia voice their support for the #SomebodylikeMe 
campaign in conjunction with the World AIDS Day 
celebration. The selfie-based campaign effort reached 
over 7 million, with engagement at nearly 17,000 and 
achieved over 250,000 views.

Best Use Of Digital Award       

The campaign embarked as an unbranded, 
local love story inspired by Korean drama 
storytelling. Its style resonated with Malaysia 
K-drama fans with more than 4.5 million 
views and over 13 million minutes watched 
over six weeks. The web series achieved 
97% approval ratings and grew sales for 
Galaxy S4 market share by 76%.

Campaign
Client

Consultancy

Wind Chimes in the Bakery
Samsung Malaysia Electronics (SME) Sdn Bhd
Leo Burnett / Arc Worldwide

AWARD

Campaign
Client

Consultancy

Durex #SomebodylikeMe – World AIDS Day Celebration
Durex Malaysia
Perspective Strategies

CERTIFICATE OF EXCELLENCE

Campaign
Client

Consultancy

Philips Avent Mummy’s Wishing Wall
Philips Malayisa
Ogilvy Public Relations

HONOURABLE MENTION
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In Malaysia and around the world, there is 
a clear trend of young people being infected 
with Sexually Transmitted Infections (STIs). 
#SomebodylikeMe Choose2Protect was initi-
ated by Durex Malaysia in partnership AIESEC 
in Malaysia, Women’s Aid Organisation 
(WAO) and the Federation of Reproductive 
Health Associations Malaysia (FRHAM).

Just 72 hours before flag off, haze from forest 
fires in Sumatra blanketed Kuala Lumpur, 
choking not only the city, but also throttling 
plans for a race on its set date – 30 June, 
2013. But a crisis management plan with not 
only quick thinking but equal parts of heart 
meant no drop outs when the race finally took 
place on 23 September, 2013. 

Public Affairs Award       

Crisis or Issues Management Award       

Campaign
Client

Consultancy

Campaign
Client

Consultancy

#SomebodylikeMe Choose2Protect
Durex Malaysia
Perspective Strategies

Standard Chartered KL Marathon 2013
Dirigo Events Sdn Bhd
essence Burson-Marsteller

AWARD

AWARD
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Technology Award

AT&T worked together with MCMC to bring together 120 developers 
and inspired them to attend an intense 24-hour competition. The 
resulting “hackathon” generated creative and inspiring app ideas. It 
established a blueprint for future Developer’s Day in Malaysia and 
across the region.

The campaign created Malaysia’s first ever ‘Pop-up Class-
room’ project in May 2013, in partnership with the Malaysian 
Ministry of Education and the national ICT agency Multimedia 
Development Corporation (MDeC) to promote the use of 
technology in education.

Campaign
Client

Consultancy

Malaysia Developers’ Day 2013
AT&T and Malaysia Communications 
and Multimedia Commission 
FleishmanHillard

CERTIFICATE OF EXCELLENCE
Campaign

Client
Consultancy

Transforming Education in Malaysia 
Microsoft (M) Sdn Bhd
Priority Communications

CERTIFICATE OF EXCELLENCE

Due to modern lifestyle choices, ED is becoming prevalent 
amongst men in their 30s. The campaign culminated in the 
Get H4rd, Stand Up!, a triple headliner, Asian All Star Stand-Up 
Comedy Show, the first time that Pfizer used a non-conven-
tional platform  – humour as a way of education with the 
theme of the show resonating with the Get H4rd! campaign. 

Merck Serono, working with the Malaysian Society for Assisted 
Reproductive Technology (MSART) launched a one-stop resource 
for patients seeking to learn more about infertility. The web 
resource www.fertilityasia.com.my , covers topics surrounding 
infertility and its causes, treatment options, support during the 
treatment process and includes a fertility centre locator.

Healthcare: Ethical Award

Campaign
Client

Consultancy

Get H4rd
Pfizer (M) Sdn Bhd
essence Burson-Marsteller

CERTIFICATE OF EXCELLENCE
Campaign

Client
Consultancy

Hope For A Child 
Merck Serono
Golin

CERTIFICATE OF EXCELLENCE
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With fuel prices climbing, the challenge takes a multi-pronged digital, 
mainstream media and on-ground activation to educate drivers. The 
campaign saw a 400% increase in Facebook fans, raised Volvo’s 
market share by 7.8% and took the Volvo iShift Technology experience 
to more than 600 drivers. 

An annual inter-university competition open to government and pri-
vately-funded universities in Malaysia as well as the definitive global 
student competition for green energy solutions. Originating in Malaysia 
with a mere 10 local Malaysian universities in 2009, it has evolved in 
2013 into an international competition encompassing 31 countries, 
fully-integrated into Schneider Electric’s global CSR efforts.  

Environmental Award

Campaign
Client

Consultancy

Fuelwatch Challenge
Volvo Trucks Malaysia
FleishmanHillard

CERTIFICATE OF EXCELLENCE

Campaign
Client

Consultancy

Go Green in the City
Schneider Electric Malaysia
essence Burson-Marsteller

HONOURABLE MENTION

Consumer Launch Award

Launched in April 2013, the DiGi-Deezer collaboration has become 
a leading music-centric digital service from DiGi to enrich customers’ 
mobile experience in line with DiGi’s mission to deliver “Internet For 
All”. Together with Deezer, DiGi aims to introduce talented Malaysian 
artistes to the international audience via Deezer’s global platform.

Corporate Branding Award

Campaign
Client

Consultancy

Digi-Deezer Launch
Digi Telecommunications Sdn Bhd
Rantau PR

CERTIFICATE OF EXCELLENCE

The campaign puts the spotlight on the venerable brand’s success 
in being at the forefront of automotive industry, its innovation and 
commitment to Malaysia with a retail network of nearly 60 
authorised dealers and 90 outlets.

Campaign

Client
Consultancy

Mercedes-Benz Malaysia – 
The Return of the Shining Silver Star
Mercedes-Benz Malaysia Sdn Bhd
Kim Chew Communications

CERTIFICATE OF EXCELLENCE
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CATEGORY FINALISTS

Corporate Branding Award

Product Brand Development Award

Consumer Launch Campaign Award

Corporate Social Responsibility Award

PRCA Young PR Professional of the Year

CAMPAIGN Fuelled by Fans, Powered by PRIMAX 
CLIENT Petronas Dagangan Bhd 
CONSULTANCY Perspective Strategies

CAMPAIGN Revving Up Product Credibility & Excitement Through F1 
CLIENT Petronas Dagangan Bhd 
CONSULTANCY Perspective Strategies

CAMPAIGN Asia Harley Days 2013 
CLIENT Harley Davidson Asia Pacific Pte. Ltd. 
CONSULTANCY Mercatus + Malaysia

CAMPAIGN Nescafe Cans on Sam Campaign  
CLIENT Nestle Products Sdn Bhd 
CONSULTANCY Rantau PR Sdn Bhd

CAMPAIGN Bran et Daguet - Zero to Hero 
CLIENT Bran et Daguet Sdn Bhd 
CONSULTANCY Orchan Consulting Asia

CAMPAIGN Golf IIV Launch 
CLIENT Volkswagen Group Malaysia 
CONSULTANCY FleishmanHillard 

CAMPAIGN Launch of Hard Rock Café Melaka 
CLIENT Sovereign Creations Sdn Bhd 
CONSULTANCY Mercatus+ Malaysia 

CAMPAIGN ‘Count Us In’ 
CLIENT Novartis Corporation (M) Sdn Bhd 
CONSULTANCY Weber Shandwick 

CAMPAIGN Ekuinas CSR - Pilot Project with Bibah Songket 
CLIENT Ekuiti Nasional Bhd 
CONSULTANCY Weber Shandwick 

CAMPAIGN Riding The Formula 1 Wave To Establishing A Malaysian Brand Internally 
CLIENT Petronas Dagangan Berhad 
CONSULTANCY Perspective Strategies 

CAMPAIGN ARA Asset Management - Klang Parade - Ipoh Parade 
CLIENT ARA Asset Management Ltd 
CONSULTANCY Orchan Consulting Asia

This is an individual award and it is the consensus of the panel of judges not to grant an award this 
time. The category will remain for entries next year, continuing to provide an opportunity to recognize 
our industry’s shining young talent.



Category Sponsor for Malaysia PR Awards 2013
Corporate Social Responsibility

Beverage Sponsor for Malaysia PR Awards 2013

Corporate Events Organizer Sdn Bhd (fondly known as CEO)
is an event management company established since 1993

with only one goal in mind. That is providing our clients with
the finest and most complete services available,

regardless the event is local or international.

THE SPONSORS




